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BM Brand Management(7Z > K « YRV X |)

CBO Chief Branding Officer(R& 77 > 7 14 v 7/ HIEH)

CEO Chief Executive Officer(Jx k&t ELH)

CFO Chief Financial Officer(G i B E )

CIO Chief Information Officer GRFE#HZILH)

CMO Chief Marketing Officer(RE~< —%> 7 1 > V' HER)

C00 Chief Operation Officer(JitFh AT EHEH)

CB Corporate Brand(f£3 75 > K)

CBM Corporate Brand Management(ff3 75> K « R XV AL B)
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SCBM Strategic Corporate Brand Management(B¢BERBEE TS5 K « XYV A L B)
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